


x DIBS

Live more,

Bank less

About The Survey

DBS has partnered East and Partners (East) to continue its Digital Readiness Survey for the
third round. This research, designed to chart the progress in businesses’ efforts in all
things digital, is based on direct interviews with 1,503 treasurers from the Top 100
revenue ranked corporates (US$1.0Bn plus revenue equivalent) and middle-market
companies (US$200Mn-1.0Bn revenue equivalent) across US, UK and 13 markets in Asia
Pacific including Australia, China, India, Indonesia, Japan, Hong Kong, Malaysia,
Philippines, Singapore, South Korea, Taiwan, Thailand and Vietnam. Here we take a closer
look at the Thailand market and a snapshot of its corporates on the digital journey.
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—JE One In Four Treasurers Are
——/ Resourcing Digital Strategies

State Of Digital Readiness

59%

59% of corporates say
more work needs to be done

41% of corporates say
they have a clearly-defined digital strategy

35% of corporates say
they have a clearly-defined digital strategy

65%

65% of corporates say
more work needs to be done

19%

Thailand

21%

APAC

Percentage of Treasurers
struggling to keep up

27% B 17%

Thailand APAC

Percentage of Treasurers
resourcing the delivery of strategy
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f?ﬂ Openness And Agility Are Above
. Regional Averages

Five Key Digitalisation Receptiveness Factors

(7 cash Management Is The Key Digital
Investment Area

Ratings on a 1-5 scale (1= excellent and 5= poor) @ Thailand

Openness to learning e APAC

16 @
1.8
Agility in changing 2.0 Openness to collaborations
work-flows and directions : between functions and teams
22

Openness to enable

employees to work creatively o ® Openness to innovate

@ Cost, Talent And Security
Challenges Abound

Digital Applications And Investments

Top Five Barriers To Digitalisation

% of corporates nominating each factor
essmm=s Thailand

Cost
100% @

e APAC

Employee skillsetand @
availability of digital talent

@ Execution complexity and
delivery of outcomes

Speed of change and complexity

in the enabling technologies ® REybersecurity Issues

Corporates - Thailand

Corporates are investing in new technology solutions
for finance and banking requirements

70% 64% 25%

Cash Trade and Supply Cross-Border
Management Chain Financing Payments and FX

Corporates are investing in new technology solutions

A N for broader business areas
<0

Y
>y  57% 44% 38%
Sales and Procurement and CRM and
Distribution Supply Chain Servicing
Management

We have an internal Exco group managing our digital strategy,

mainly to pull cross business units together and keep development
disciplined; we used to have a lot of uncoordinated initiatives

happening with no one talking to each other. ,’

- Group Treasurer, US$2.0Bn, French-Thailand,
Consumer Products Corporate
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-~ APIs And Blockchain Are

[
APIs :
'\._,' Technologies In Focus

® -

Top Three Most Valuable Technologies Being Employed

APIs to embed services Smart Contracts and DLT Cryptocurrencies for
into key platforms to power ecosystems transactions

—APIs API Connectivity Continues
To Accelerate

Bank Connectivity Now And In 12 Months

Il Now M Next 12 Months

100%

Internet/Mobile
100%

14%

Host-to-Host
12%

12%

SWIFT e

65%
75%

APIs
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Yo, Middle-Market Companies Are
Leveraging eCommerce

AAAAN
A

=

57%

of corporates are investing
in setting up eCommerce
storefronts

% of overall revenues derived from eCommerce

25%

20%

15%

10%

5%

0%

Middle-Market Top 100
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@ ESG Technology Solutions Not
%(» On The Radar

&

4%

of corporates are investing

in new technology
solutions for

Sustainability / ESG

Top Three Drivers Of ESG Digitalisation

50% D50% g 25%

Mapping against Market '@ Carbon credits
project financing communication* trading
requirements

*Market communication refers to to the enterprise’s ESG related communications to its external markets and stakeholders.

Corporates - Thailand

@ Revenue And Sales Growth KPIs
X=2 Are Leading The Way

Top Three KPIs To Evaluate ROI From Digital Transformation

Reduced cybersecurity Quicker
events being experienced product-to-market
times

Online revenue /
sales growth

|/ Competitiveness, Talent And
9 Wallet Shares At Stake

Top Three Greatest Costs / Risks To The Organisation Of Not Digitalising

V/@«s 84%

Lose competitive
advantage

{3)
li&@ 81%
Customer and
{} revenue leakage

Talent retention
and engagement
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Bank Advice Welcome On Cloud
== And Cybersecurity

Top Three Areas Of Guidance Treasurers Are Looking For From Their Banks

Building cloud Cybersecurity Specific "A-Z"
infrastructure and protection and applications
engagement defences solutions

“ Cash Management is still our primary digital focus; getting back
office functions as broadly digitised as we can will give us a real

growth platform.
- Corporate Treasurer, US$1.0Bn, Thailand, Tourism and Gaming Group

For more information, the full results of the Digital Readiness Survey is available here.

Corporates - Thailand



https://www.dbs.com.sg/corporate/research-and-insights/insights/treasuryprism/digitalreadiness/corporate/report.html

