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Digital Readiness: APAC Businesses Continuing
Digital Momentum But Size Matters

The 2021 Digital Readiness Survey showed that APAC businesses are pushing ahead with their digitalisation efforts.
In 2021, 70% of large corporates and middle-market companies have a digital transformation strategy in place, a
13% increase from 2020 (57%). However, SMEs have to accelerate their pace as one in three have not yet started digitalising.

Here are more key findings of digital readiness among APAC businesses:
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'Large corporates refer to companies with annual turnover of over USD 1 billion equivalent. Middle market companies are defined
as companies with annual turnover of between USD 200 million and USD 1 billion equivalent.






